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Instruction : Answers should be written completely either in Kannada
or in English only.

SECTION - A
QYN ~ D

1. Answer any seven questions. Each question carries 2 marks. (7x2=14)
N STE0D 7 B,Z N9 wvBOA. T,8030080 T, 2 0BNTD.

a) Define the term “Marketing”.
‘W00, 8,03 TEEI), 39, YA

b) What do you mean by Internal Marketing ?
50308 &PTOBE ;3,080 0TTERd ?

c) What is Marketing Mix ?
TWINFEEIOMT 0,9 €30858 DIV ?

d) State any 2 types of Marketing Environment.
WIFE30NT TORTT O30T 2 DPNTIY, SR,

e) What is Product Planning ?
NIZ 3R D0TTERD ?

f) What is Web 2.0 Digital Media Industry ?
3 2.0 BRLS® QRCIN YVT O DOTTERO ?
g) Expand SoLoMo.
SoLoMo BT, WFOA.
h) What is E-mail Marketing ?
B-TOCCT® TRFFLIONT DOTITESD 2
i) State any two benefits of Programmatic Advertising.
T, 71D, I EIT” 2WoLoTIST OIEYTIVTTR 2 COPNTRY, S9R.
j) Give the meaning of Story-telling and Content marketing.
TP TEYE OB RO mérwonssi T FA.
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SECTION-B
QRN ~ W

Answer any three of the following questions. Each question carries 8 marks. (3x8=24)
OINRTTTR 3 @%ﬁ@ﬁ UUZOR. T,80800T0 &, 000 8 ©0BNFIY BROLTOTT.

2.

Explain the approaches to the study of marketing.

- DRFee3oNY 53, 00T TTRTI), DO

Analyze the external factors of marketing environment.
WIRBF L30T TORTT L30T, 03N DF SR,

Briefly analyze the reasons for the failure of new products.
BB YUBZNT OPOZOD TOTENTS), BOBTION DF e

Explain internet relationships in the business world.
W, BHT WNETQ, ©90TT LWOT FOWOHNTIY, Q=OA.

Explain the benefits of experiential marketing.
@mwma‘@s wRFEE30TV S mz,dmfmq O,

SECTION-C
QLM -

Answer any three of the following questions. Each question carries 14 marks. (3x14=42)
C3RRTTTR 3 @’a;ﬁ@ﬁ SVBOR. B,808R0TD @% a0 14 ©08NYIY, TPORTOTT.

7.

10.

11.

Explain the functions of holistic marketing in detail.
REOTY, TIRFFE3ON'S FoOIFNFIY, V50X

Explain the bases of marketing segmentation in detail.
SINTFLI0TY VLIWI0 BTITNTI), DTOR.

Write an explanatory note on various elements of marketing-mix.
WINFFEION E0T, €98 DT 037Y wﬁ @56—036 wwsé wdo‘:)aa

Explain the components of online marketlng enwronment
53, & VIFELION® TOXTT @osmssa Q0.

What is Omnichannel marketing ? Explain the beneflts and process of Omnichannel
marketing.

280 UDVE® TWIRFFLON® L90TT DIV ? Wid) DUV TWRBELIONTS SIPNFD 30
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